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@1 o What is my message ?

 We are building an infrastructure....

« Getting to know each other
* CEN Food Data standard

 for future cooperation.....
« Complement each others data
« Complementary each others knowledge

e To serve our stakeholders better
* Increased need for high quality information
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BUILDING AN INFRASTRUCTURE

GETTING TO KNOW GS1 (IN
EUROPE)




@1 GS1: A global system of standards

in Europe

GS1
designs and
Implements a
global system
of supply
chain
standards

s

GS1 standards provide a framework
that allows products, services, and
iInformation about them to move
efficiently and securely for the benefit
of businesses and the improvement
of people’s lives , everyday,
everywhere
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Used by millions of companies

Countries with a
GS1 Member
Organisation

Countries served on a
direct basis from GS1
Global Office (Brussels)

108 Member Organisations.
150 countries served. — o ‘
2,000 people helping us. U TS,  THR
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@1 Some of the world’s best-known
nturope cOMpPanNies sit on our Board
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Helping businesses work more efficiently

GS1 BarCodes: The most
well-known and universally recognizable
g GS1 standard.

Businesses and organisations around
the world use them to automatically
identify products, pallets and places
and manage their supply chains more
efficiently.




@l&wope GSl In Europe

GS1 in Europe is a collaboration of 45 GS1

member organisations that believe that
European user companies will benefit from using
global GS1 standards. GS1 in Europe plays a key role
in enabling the Implementation of GS1 standards
In Europe. Companies using the GS1 standards will
benefit from a harmonised approach by
European GS1 organisations for creating and
Implementing standards for supply and demand chain
management.
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BUILDING AN INFRASTRUCTURE

CEN FOOD DATA STANDARD
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Background

* EuroFIR NoE aims at providing tools to overcome existing
differences among member states and parties regarding
documentation and interchange of food composition data

* A common European CEN-standard on food composition data

is one major objective in order to enable

nambiguous identification and description of food composition
ata and its quality for dissemination and interchange
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GS1 initiative

* GS1 - Global Data Synchronization Network

¢ integrated system of global standards for electronic trade
¢ GSDN Food and Beverage extension

* includes information on foods that is relevant and complementary to the
EuroFIR specifications

* Focus on food article information

* Product labelling information




@1 Increased GDSN Adoption Momentum

in Europe

Iltems registered in the Global Registry

3,500,000 Trading Partners:
3,000,000 from 200 in 2005
2 500,000 to 23,212 in July 2009
2,000,000 Certified Data Pools:
1,500,000 from 7 in 2005
1,000,000 to 23 in 2009
500,000 ltems registered
0 from 250.000 in 2005
2004 2005 2006 2007 2008 2009 to 4.709.000 in 2009
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FUTURE COOPERATION

COMPLEMENTARY DATA
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Esrapaan Pood informetice Ressuncs

Daia structure scheme
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products consumed that are labelled with
the keyhole symbol”

Today: Not done
Problem: Information not

@ EuroFir use case:’"NFA calculates share of
in Europe
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FUTURE COOPERATION

COMPLEMENTARY
KNOWLEDGE




Food Labelling fo Advance Better Education for Life

fl@abgl

FLABEL Partners  FLABEL Research About FLABEL
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| “Reviews of consumer research
| on nutrition labelling have
~identified a gap in scientific

" evidence about whether nutrition
... Information on food labels is

... exerting an effect on healthy food
choices among consumers”.

Reviews of consumer research on nutrition labelling have identified a gap in scientific evidence about
whether nutrition information on food labels is exerting an effect on healthy food choices among
consumers. If there is an effect, it is not known how strong the effect is, under which circumstances it
occurs, what factors are responsible for it occurring, or whether the effect differs between consumer
groups. With this background, the strategic objectives of FLABEL are:

¢ To determine how nutrition information on food labels can affect dietary choices, consumer habits
and food-related health issues by developing and applying an interpretation framework
incorporating both the label and other factors/influences
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Source: Coca Cola retailing research council

IS hard — but ‘behaviour -
Other behawuur breakers’ such as clear and simple signage consistently
used over time have proven successful
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TO SERVE OUR
STAKEHOLDERS BETTER
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R Contacts

e Loek Boortman,
 GS1 Netherlands
*T +31 20 5113867

W www.gsl.nl




